
ATTITUDE IS EVERYTHING ®

Part I or Part II

Attitudes, whether positive or negative, have the power to
impact the success of an organization or an individual. Attitudes
are contagious; attitudes impact the bottom line. The topic is so
timely in today’s competitive and changing marketplace that
Keith has developed two hard-hitting sessions, which teach
powerful techniques for maintaining a positive attitude –
regardless of the circumstances. Many of our clients request
Attitude is Everything, Part I, for their opening or closing session.
The keynote address sets the tone for your meeting or conference,
inspiring attendees to learn, network and share best practices. 

Attitude is Everything, Part II, uses different stories and
analogies, introducing new strategies and techniques to reinforce
the core message of Part I. Attitude is Everything, Part II, is an
excellent follow up for a subsequent meeting, and will leave
attendees motivated, inspired and ready to take action. 

MAKING PERFORMANCE MATTER
TM

“You never get a second chance
to make a first impression.”

The Right Attitude is Everything when it comes to first
impressions. Regardless of what industry, occupation or job
responsibilities we have, the first impressions we make through
our performance impact customer service and ultimately
determine our failure or success. Our self-image is directly tied to
our performance level; it is our achievement regulator. In this
session, explore the power of first impressions, discover the keys
to raising self-image and performance, and learn to create the
motivational strategies that inspire people to serve. 

EMBRACING CHANGE

TO INCREASE EFFECTIVENESS
Change is constant and it’s impacting everyone. While you

may not be able to change the circumstances around you, what you
can change is yourself. And sometimes that changes everything. 

This presentation explores how to be a change-embracer,
thereby increasing your effectiveness. That means developing new
and improved attitudes and habits. When those new attitudes and
habits meet the skills and knowledge already in your possession,
anything is possible. After this inspirational session, you will stop
resisting change and welcome it as an opportunity to go from 
good to great. 

CONNECT: Building success through

people, performance & profits

AT THE CORE OF SUCCESS IS THE NEED FOR PEOPLE
TO CONNECT. Whether it’s connecting to our customers, to
improve customer service, or the strategic business plan and
objectives for the coming year, the foundation for success starts
with CONNECT. 

This explosive keynote explores the 7 core competencies
needed to connect individuals and organizations to greater
productivity and to maximize both personal and professional
success. Thought provoking, energizing, humorous, and practical
are all words used to describe this powerful, packed keynote. 



“WOW! What can I say but a fantastic ‘thank you’ for Keith’s stellar performance at our Operations Conference in Universal City last week. I truly 
believe that Keith has received the highest approval rating for any guest speaker we have invited to a conference in my 10 year history of doing these events.
Thank you, thank you, thank you...for the great presentation...and for the positive attitude you left the audience with.”

CKE Restaurants
Paul Whitebread, CKE Special Projects

“WOW!! You did an extraordinary amount of homework to tailor your presentation to our business. You had insights and knowledge that clearly came from
hard due diligence and deep penetration of what we are about and what we are trying to accomplish. We have never had a speaker who had as good a grasp of
our culture and business and integrated it as well in a presentation. It was an all around 5-star piece of work. I would highly recommend you and we plan on
using you again.”

LensCrafters
David M. Browne, former President and CEO

“All I can say is FANTASTIC!!!!! Your presentation to the American Fidelity Assurance Company Association Group Division (AGD) was, and still is,
one of the most talked about events at American Fidelity in a long time. The enthusiasm generated by your presentation was simply remarkable. It is too bad
you were not around for the rest of the program to see the carry over and impact of what you said and demonstrated to our people. It was a truly remarkable
meeting...a lot of energy and positive interaction. Like many companies we survey our attendees to get their reaction to the meeting and specific parts of the
overall program. On a scall of 1 to 10, every survey received back so far rates your presentation as a 10. Additionally, many surveys attributed the overall
success of the conference to you. In my years at American Fidelity, I have never run across comments as complimentary as those attributed to you, nor have 
I seen the overall success of a meeting attributed to a single element.”

American Fidelity Group
Brett Barrowman, Assistant Vice President
Corporate Event Planning

“‘Fabulous, superb, excellent, exciting, wonderful, amazing’ — these are just a few of the descriptions of your presentation at the Unisys Federal Systems Club
in Cancun. Needless to say, you were an absolute, unequivocal hit with everyone. I’ve had the opportunity to hear many speakers of the years, but no one has
evoked the response from our attendees like you have. Not only was your message right on target, but your ability to communicate your message in such a
humorous, yet poignant manner is truly amazing. The effort you put into your presentation to customize it for our organization and our meeting is greatly 
appreciated — you really ‘hit the mark’ and gave our attendees lots of great ideas to consider as they face the challenges leading up to the new millennium.”

UNISYS
Gwynne Harrington, Manager, Communications
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